NRS datasets in 2017 are a blend of NRS and AMP print data. Due to the different methodologies, the PAMCo Board have mandated that NRS and AMP data
should not be compared for commercial or marketing purposes. This means that this report should not be compared with previous periods of NRS data.

Data are strictly embargoed until 08:59 on Thursday 21st September 2017

NRS Readership Estimates - General Magazines
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NRS Readership Estimates - General Magazines
AIR - Latest 12 Months - July 2016 - June 2017
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PUBLICATION SYMBOLS
The notes below refer to the publication symbols which follow the publication names in this report.

H May be analysed on a base of 6 months or longer.
Y May be analysed on a base of 12 months or longer.
T May be analysed on a base of 24 months or longer.

A Publications suffixed by the letter 'A" have suffered significant losses in circulation during the period covered by the report
and the published data have been adjusted.

D BIG TV (Daily Star on Saturdays). Hot TV has changed its name to Big TV, effective on the questionnaire
from October 2016.

SATURDAY (Daily Record on Saturdays). Saturday Plus has changed its name to Saturday, effective on the questionnaire
from October 2016.

TV LIFE (Daily Star Sunday). TV Extra has changed its name to TV Life, effective on the questionnaire
from October 2016

GUIDE (The Guardian on Saturdays). The Guide has changed its name to Guide, effective on the questionnaire
from January 2017.

TESCO. Tesco Food Family Living has changed its name to Tesco effective on the questionnaire
from January 2017.

THE TELEGRAPH MAGAZINE (The Daily Telegraph on Saturdays). Telegraph Magazine has changed its name to The Telegraph Magazine,
effective on the questionnaire from June 2017.

J REGIONAL DAILY NEWSPAPERS. Net readership figures are shown for two groups of regional titles: ANY REGIONAL
MORNING OR EVENING and ANY REGIONAL EVENING. For titles which are not published on a Saturday, claims for Monday interviewed
respondents are simulated based on Tuesday-Saturday results.

L Published data for the LONDON EVENING STANDARD and METRO relate to Monday - Friday readership (Tuesday - Saturday interviews).
Claims for Monday interviewed participants have been simulated, based on Tuesday - Saturday results

M The combined figures for the DAILY MIRROR/RECORD are net readership figures for the Daily Mirror and the Daily Record.

The combined figures for THE NATIONAL are net readership figures for Birmingham Mail, Hull Daily Mail,
The Chronicle (Newcastle), Coventry Telegraph, Derby Telegraph, Evening Gazette (Teesside), Express and Star (West Midlands),
The Herald (Plymouth), Lancashire Evening Post, Leicester Mercury, Liverpool Echo, London Evening Standard,

Manchester Evening News, Nottingham Post, Bristol Post, The Sentinel (Staffordshire), Shropshire Star, South Wales Echo,

South Wales Evening Post, The Star (Sheffield, Doncaster), Yorkshire Evening Post, Portsmouth News and Sports,

Daily Record, Cambridge News, The Daily Echo - Bournemouth, Oxford Mail, Southern Daily Echo,

Swindon Advertiser, The Argus - Brighton and York - The Press.

P Net and gross readership figures for NATIONAL DAILY NEWSPAPERS include all national daily newspapers with a recommended
minimum analysis base of 6 months.

Net and gross readership figures for NATIONAL SUNDAY NEWSPAPERS include all national Sunday newspapers with a recommended
minimum analysis base of 6 months.

R INDIVIDUAL REGIONAL MORNING and EVENING NEWSPAPERS. Data for certain regional morning and evening newspapers
are published individually in this report.

Z GQ, OK! and Q are shown on the publication screen in larger type-face, and in inverted commas.

BUSINESS & MONEY (The Sunday Telegraph). Figures for this supplement are derived from directly collected data for February-June 2017
and a net of data for the two former separate supplements 'Business' and ‘Money' for July 2016-January 2017.

BUSINESS & MONEY (The Sunday Times). Figures for this supplement are derived from directly collected data for June 2017
and a net of data for the two former separate supplements '‘Business' and 'Money' for July 2016-May 2017.



